How Does Digitalization of Public Relations in Indonesia?
Nadila Natasyal®, Namira Putril®), Tadiva Pujal®, Muchammad Nasuchal.9

!Department of Communication Sciences, Universitas Al-Azhar Indonesia, Jakarta, Indonesia

dCorresponding author: muchammad.nasucha.uai@gmail.com ; muchammad.nasucha@uai.ac.id
Inadila.natasyaal2@gmail.com
b)namiraaputril4@gmail.com
Otadivapuja@gmail.com

Abstract. In the current digital era, the success of a public relations professional heavily relies on their ability to
master various skill sets and understand the evolving dynamics in the digital world as the current invention of
technology. This study aims to see the slight map of digital public relations trends in Jakarta particularly and
investigate the digital PR competencies required in PR work in dealing with the terrain trend recently. A qualitative
approach was used in this study which the data was collected through documents study of PR job recruitment of
institutions ads and interview with PR practitioner in Jakarta. Finally, this research found that digital skills such as
social media management and activities, data analysis, and digital content creation are crucial, also as the standard
that needed to meet in this profession (Public Relations practitioner). Major institutions mentioned explicitly the
digital skills for public relations position advertised on job vacancy ads that in line with the practitioners’
elucidation. Additionally, ethical aspects in PR practice remain a primary concern amid technological advancement
of PR practitioners’ competencies in the digital era and can assist educational institutions in designing the relevant
curricula to the recent needs of the PR industry.
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INTRODUCTION

Public relations (PR), in Indonesia some people call it “Humas”, is a field in
communication science that focuses on building mutual understanding and cooperation between
the public and an agency or company to create a positive image. PR is a science and expertise
which its activities carry out management functions. PR is inherent in the existence of
management and cannot be separated from it. Therefore, where there is management, there must
be PR, and vice versa. Because of this linkage, PR is often considered inherent with
management [1]-[4].

In today's digital era, the success of a public relations (PR) professional depends heavily
on their ability to master various skills (skillset) and understand the dynamics that are
developing in the digital world. Technological advances have a major impact on how Public
Relations operates and interacts in society. Public Relations practitioners require new and
ever-changing skills to succeed in their areas of expertise. Almost in around the globe the
skillset of profession including Public Relations also determined and determining the
technological invention. The technology is another side of society indeed Public Relations as
one of the practices around the world [5], [6].

Public Relations is a very dynamic field and requires practitioners to always update their
skills. Damingun of the authors who explained that, along with the increasing global business
competition, effective human resource management shows that optimal performance can be
achieved if employees have qualified competencies and expertise in their fields[7]. The
development of human resource competencies, both in terms of soft skills, hard skills, social
skills, and mental skills, is an important support in improving individual and organizational
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performance in the era of global competition. Therefore, it is important for PR practitioners to
master the various skills needed to maintain competitiveness in the midst of increasingly fierce
competition.

Digitalization has changed the landscape of the PR industry significantly. Digital
technology allows PR to reach a wider audience and faster through various social media
platforms and other digital communication tools[8].

However, this transformation also brings its own challenges. PR practitioners must be
able to adapt quickly to technological changes and master digital skills such as social media
management, data analysis, and digital content. This research aims to investigate the skills that
are the main needs for PR practitioners in the current era of digitalization[8]-[10]. In addition,
the study will also view and evaluate the skills that companies consider most important for
success in the PR profession in an increasingly digitalized era. This study tries to do another
approach that done by Benhard and Russmann about digitalization in Public Relations,
nevertheless the locus also could be the expand study that will be useful for Public Relations
take a look and look over the digitalization condition based on what has been happened since
decades.

In the midst of technological developments and digitalization, ethics in PR practices
remain a very important aspect. PR practitioners must ensure that their activities remain
transparent, honest, and ethical despite using digital tools and platforms. PR ethics includes
various aspects such as honesty in communication, privacy protection, and social responsibility.
In the digital age, where information can be easily disseminated and accessed, maintaining
professional ethics is becoming increasingly crucial. The research will also consider the ethical
aspects in identifying the skills needed by PR practitioners, to ensure that they are not only
technically competent but also carry out their duties with integrity.

Thus, the purpose of this research is to find out the main skills needed by PR in the current
era of digitalization. This research will provide an understanding or insight of the role of skills
in answering the demands of the times and the preparation required to achieve success in the
modern PR industry nowadays and then.

METHODS

This study uses a qualitative research method with a descriptive purpose to understand the
phenomenon of digitalization in public relations and the skills needed in PR work in Indonesia
particularly Jakarta as the central of Indonesia industry and bustles. This approach was chosen
because it allows in-depth exploration of the phenomenon being studied through descriptive
and interpretive data analysis.

The data collection method used in this research is document study and interview. The
study of the documents online that consist of job requirement or qualification or the activities
as job description of public relations that published by the institutions through vacancy
information ads as displaying on https://www.id.jobstreet.com or
https://www.jobstreet.co.id/public-relations-specialist-jobs. The goal is to get an overview of
digital PR trends and competencies are needed by PR practitioners in the digital era. Besides,
the researcher also collected the data by doing interview with PR practitioners in Jakarta who
have in-depth experience and adequate and relevant knowledge[11]-[14] about digitalization
in and of public relations. This interview aims to obtain rich and detailed data regarding digital
skills that are considered important in today's PR work. Moreover, the triangulation techniques
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or methods [15] possible and pertinent to be implemented in this research to check the both
data and also cross-checking the data and information from online documents and interview
that focus on digital public relations as the qualification or skills set that should to be met by
the public relations practitioners in doing their jobs or role in the institutions as the profession
or professional standard in digital era nowadays.

RESULTS AND DISCUSSION

The results of this study show that digitalization has a significant impact on Public
Relations work at ITDP. In the digital era, information dissemination can be done quickly and
directly to the very wide target market. In addition, evolving issues are also very dynamic,
demanding fast and consistent content production, as well as quick responses to emerging
issues. This has an impact on communication strategies that must be more concise and flexible,
but still pay attention to the potential to be reactive when responding to certain issues.

Data analysis skills are becoming very important in Public Relations jobs. Data analysis
helps to understand the issues being communicated and their target market. For example,
understanding the characteristics of the target market with a data-driven information
dissemination platform, and consistently monitoring social media to track developments and
sentiment of issues. Social media also plays an important role in building and maintaining
ITDP's reputation, as well as disseminating the results of ITDP's work to the audience.
However, it's important to remember that non-digital activation is also necessary to reach a
wider and more diverse audience.

Some of the key findings from the interview related to the digital PR trend in Jakarta and
the competencies required by PR practitioners are as follows:



1. Social Media Management: Skills in managing various social media platforms such as
Facebook, Instagram, Twitter, and LinkedIn are crucial. PR practitioners must be able to
create effective social media strategies, interact with audiences, and measure the
performance of social media campaigns.

2. Data Analysis: The ability to analyze data and interpret the results is indispensable. PR
practitioners must be able to use digital analytics tools to understand trends, evaluate
campaign performance, and make data-driven decisions.

3. Digital Content Creation: Skills in creating engaging and relevant content for various
digital platforms are essential. This includes the ability to create text, images, videos, and
other multimedia that can capture the audience's attention and convey the message
effectively.

4. Ethics in PR Practice: Although technology continues to evolve, ethics remains an
important cornerstone in PR practice. PR practitioners must maintain high ethical standards
in all their activities, including transparency, honesty, and social responsibility.

These findings provide valuable insights into how digitalization has changed the PR
landscape and what skills PR professionals need to succeed in the digital age. The ability to
adapt quickly to technological changes and master digital skills is crucial for PR practitioners
to stay relevant and competitive. Skills such as social media management, data analysis, and
digital content creation have not only become a plus, but have become a major necessity in
carrying out PR tasks in the digital age.

In the context of this study, interviews with PR practitioners at ITDP emphasized the
urgency of digital skills. Fani Rachmita, Communications and Partnership Manager at ITDP,
emphasized the importance of data analysis in understanding issues and target markets, as well
as monitoring social media to gauge public sentiment. This is in line with research findings that
show that data analysis is a key skill in designing effective and evidence-based communication
strategies.

In addition to interviews, the study also used document studies to identify skills needed in
digital PR. The following is a table of recruitment results for PR positions in companies or
institutions, be it SOESs, governments, or corporations or institutions.

PT KAI Kementerian Kesehatan PT Suzuki Indomobil Motor
Persyaratan khusus Faga) Job Description:

+ Mampu menulis Pers Release, = -Penydisnankebljakan esis,fehtans dan program o » Implementing strategies to increase Suzuki
memahami tata bahasa yang tepat dan biclang komunikasi publik awareness through public/media relations
teknik penulisan yang baik; = Penyiapan koordinasi dan pelaksanaan tugas di bidang activities

= Memiliki skill komunikasi dan kemunikasi publik melalui media massa o build strong mutually beneficial relationships
kermampuan bahasa inggris yang baik dan opini publik, pelayanan informasi publik dan with the media/journalists
(Toefl: PBT{450)/1BT{45) fIELTS hubungan antar lembaga s Making press releases regarding Suzuki
(5.8)/TOEIC(550); i events and programs

e Good Looking. = Pemantauan, evaluasi, dan pelaporan pelaksanaan « Organizes programs for the media

» Pendidikan minimal S1/Diploma IV Public tugas dli bidang komunikast publik; dan s Create media mapping and conduct media
Relation, Humas. lmu Komunikasi = Pelaksanaan administrasi Pusat monitoring
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STAF PUBLIC RELATIONS DIT. MARKETING &
PUBLIC RELATIONS UNIVERSITAS SURABAYA

Qualifikasi Kompetensi:

+ Menmiliki kesadaran berorganisasi;

+ Memiliki orientasi layanan kepada klien;

+ Mampu bekerjasama dalam Tim maupun Individu;

+ Mampu membangun hubungan dengan Stakeholder,
+ Mampu membuat perencanaan dan memiliki inisiatif;
» Mampu melakukan pemcarian informasi terbaru;

+ Mampu menganalisis dan membuat strategi;
+ Mampu berfikir kritis dan kreatif.

+ Memiliki kemampuan menulis yang baik dan public speaking yang baik;

P 8nya it daktl Vatirn {Distikitor Motor Vaidha
: Jatim,Kalimantan,NTB,NTT.
Kualifikasi:

o Usia minimal 24 tahun maksimal 33 tahun [W]

« Pendidikan minimal §1semua jurusan

« Terbiasa menggunakan makeup dan rambut terurai

« Berpengalaman dalam bidang public relation minimal 1 tahun
o Terbiasa membuat release / artikel

s Menguasai internet marketing, media online dan blog

+ Mampu menjalin kerjasama dengan pihak luar media, wartawan, dan blogger

+ Terbiasa melakukan kerjasama dengan another brand, komunitas dan government
« Terbiasa handle KOL, influencer dan Brand Ambassador

o Komunikatif dan mempunyai relasi yang luas

« Mampu bekerja secara individu maupun team

« Siap bekerja keras dan menyukai tantangan

PT.AZSENDIA INFINI INDONESIA

ation & Event Manager Responsibities

m ¥ Vel o

1. Manage end-to-end event planning for product launches and prometions across both online and
offine platforms.

municaton Sategy to pany brandi

PUBLIC RELATIONS PT JUALVAPE INDONESIA
Kualifikasi

« Usia maksimal 27 tahun
« Berpanampilan menarik

ng customer relationships.

roduct "] campaigns.

5. Monitor contant across 2l socizl media platforme, amail, and the company website, providing
recommendatiors and guidance for continous improvement.

Qualffications

y industry i highly preferred.
or exhibitions s plus

6. Strong networking
7. Highly initiative and creative-minded.
B. Wiling to work fully onsise in Kebon Jendk, Jakarta Barat.

FIGURE 1. Description

gguna vape tingkat (mengerti MOD, Coil, RDA, RBA, dsb)

= Memiliki pengalaman minimal 2 tahun dibidang yang sama
« Pengalaman Brand Ambassador sebagai poin plus

= Memiliki skill komunikasi baik verbal maupun non verbal

- Berpengalaman public speaking

+ Berpengalaman tampil di depan kamera

= Nilai plus untuk yang berpengalaman live streaming

« Menyertakan akun media sosial dan foto 4x6 di GV

+ Memiliki portofolio social media menarik dan unik

Deskripsi Pekerjaan :

« Membangun hubungan baik dengan KOL

* Menghasilkan konten sesuai brief dari tim kreatif

« Menyiapkan konsep trend konten tarbaru secara berkala

+ Bertanggung jawab padsa social media dan sktivitasnya

« Menjadi host atau MC sesuai dengan kebutuhan

+ Bekerjasama dengan tim markating untuk melakukan kegiztan-kegistan tin

Looking at the job recruitment for Public Relations role in several institutions such as
transportation, financing, education, F&B, cosmetic or beauty care, health care or health matter,
and so on, private or public institutions (as the ministry of information, the ministry of trade, the
ministry of health) that have published through job vacancy information channel as
https://www.id.jobstreet.com or  https://www.jobstreet.co.id/public-relations-specialist-jobs
particularly come into or associate with digital skill set for public relations in this era that so-called
digital era (see figure 1 and table 1). All skills set in dealing with social media or digital technology
that related with communication activities or public relations’ activities and role to build, maintain,
keep the mutual understanding between the institution and its public both internal and external
being the trend and needs for individuals who want to take the public relations’ role. Digital
platform widely used by public and institutions as the consequence of internet or cyber invention.

TABLE 2 Job Vacancy information (Recruitment)

Corporation/Institution and Job Position gll(?lllts mentioneg explicitly SkgI”S mentioneg implicitly

'IJ PT AIea IVIoDITe Nusantara (PR SpPecrarst) N
[Z) Harodoc (PR SPecrarst) N
3) PRecious Communications (Senior7Client EXecutive, PUDIIC Relations & CIient N

Service

4] KIMMMnaja/P T Sefaru S1ap SOTUST (PUDITC RETations & IVIedTa SPECTAltsT) N
D) P T HasnMmICro SOTUST INaonesia (PUDITC RETations & Branamng SPecrarist) N
[©)_Taman sararr INaonesra (PR IVIedTa SPecrarst) v

) T-SMape-uUp Maonesia (SENTor PUDIIC RETATIoNs Vianager) N
[8) P T ITTImortar COSITedTKa IMUornesTa (PUbITC Relatfon) N
9) P11 Elapram SYSEmS (PUDITC Refaton & EVENT IVianager) N

[I0) PT ASTa Otoparts oK (PUDITC ReTatton OTITCET) N
[ II) P T AESenadra ITMr Maonesia (PUDITC ReTations) N
["IZ) PT IVIETrOpOITtan Land DK (PUDITC ReTations StarT, Granda IVIETTOpolTtan) N
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[[I3) P T IMJomonIT Vvanana Trada (Fead oT PUDITC RETations) Al
[[TZ)PT KIN SUKSES Utama (PUDITC RETAton VISIation) N
[ I5) P T SGIVIVV IVIOTOT TNAONEeSTa (PUDITC ReTation SUPETVISor — Vianaartin SPeaker) N
[ 1) PTIVate AGVETTISET N
" I7) P T PETSOKEMY RECTUTIMENT INaonesia (PR ASSIStant) N
[ I8) PT TalemvIs ConsuIting Iadonesia (PR ASSIStant) v
[T9) PT Panca VITra PTTma Sejantera (PR & SOC.IVIedTa SPV) N
[Z0) Dagar Bereaar SUnter (PUDITC ReTation SUMter) N
["ZI) Company COnTIaentiar (PUDITC RETations) N
[ ZZ) P T Bersama IVIEnggapar Clta (PUDITC RETAtion) N
['Z3) Yayasan FTan Mternationar aonesia (Campargn Lead) N
(2 Company Confiaentrar (Global PR IVianager) N
[ Z5) PT TTetan viadura Berkan (PUDITC ReTation JaboJetanek) N
['Z6) CSIVI (SENTor Sales, Sales and Partnersnip Specrarst) N
ZT) POPUITX (PUDIC RETAtions SEeNtor EXECUTIVE] Al
[Z8) VValT STreet ENgISn (Com. DEVETOPMENT & EVENT SPC) N
["Z9) HIITON BalT RESOIT (IVIarketmng COIM. EXECUTIVE] Al
[ 3U) Stratagam (PUDIIC ReTations and Mvestor Reatons) N

Based on https://id.jobstreet.com/public-relations-specialist-jobs?page=1-4

Following the dynamic of public relations industry and the academic terrain that seems overlap with
marketing concern. Therefore, the activities, responsibilities, roles of public relations moving from
the intangible or not concrete dimension or soft aspect as image, reputation, and etc. to hard aspect
that encompasses the hard selling area. Purchase intention, purchase or buying behavior become
public relations concern as what Thomas L. Harris propose as Marketing Public Relations. Then, the
technology as the part of supporting element for Public Relations practitioner including digital as the
current technological invention. However, technology, which initially functions as a support or
complement to activities to achieve goals, is now something mandatory or a requirement that if not
with it, the planned or designed goals will be difficult or even impossible to realize, including digital
technology for public relations practitioners. This situation exists today as what we face since the
internet or digital platform

TABLE 2. Table information of PR Job Vacancy (Based on purposive search)

NoO Institution SKill-set

PT KAI - Able to write Press Releases, understand proper grammar and good writing techniques;
- Have good communication skills and English language skills  (Toefl:
PBT(450)/1BT(45)/IELTS (5.5)/TOEIC(550);
- Good Looking.
- g/li_nimum education S1/Diploma IV Public Relations, Public Relations. Communication
cience

PT Pegadaian - Planning and creating a timeline of publications and releases regarding company-related
activities and information through the media for external and internal parties, in order to
improve the company's image and information delivery.

- Conducting media gatherings to establish and maintain harmonious relationships with local
media (newspapers, TV, radio, online media, magazines).

- Preparing and performing protocol tasks by conducting guest banquets in accordance with
applicable ethical standards.

- Preparing, monitoring, and managing the administration of all financial statements in the
Public Relations & Protocol Work Unit.

PT Jasa Marga -
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PT Produksi Film
Negara

Minimum 3 years of experience in PR Agency.

Having a background in Journalism or Marketing is preferred.

Have a wide network with national media (digital and television).

Able to build PR strategies for clients.

Strong public relations skills, including press releases, media relations, backgrounders,
communication strategies, etc.

Skilled in Digital PR.

PT Pendidikan Abdi
Negara

Become a communication bridge between the company and external parties (the public, the
media, and other parties)
Designing and making press releases

Prepare a statement or speech to be delivered by the company's spokesperson or audio-
visual related to the statement

Supervise competitor activities
Building the company's brand identity and public awareness about the company

Update and monitor content or activity on the platform used by the company. Whether it's
social media, website, or email.

Kementerian
Kesehatan

Preparation of technical policies, plans, and programs in the field of public communication
Preparation of coordination and implementation of duties in the field of public
communication through mass media and public opinion, public information services and
inter-agency relations

Monitoring, evaluation, and reporting on the implementation of duties in the field of
public communication, and

Implementation of Central Administration

BPJS

Carry out activities and management of information/data/administrative reports related to
the management of public communication, public relations and institutional relations
Carry out activities and management of information/data/administrative reports that are
related to protocol management

Kementerian
Perdagangan

Carry out coordination and implementation communication strategies, relations between
government and non-government agencies, public information services and libraries.

KOMINFO

Minimum D4/S1 Education equivalent majoring in Communication Sciences/Public
Relations or equivalent

Have the ability to analyze to make it easier to find solutions to

customer problems/complaints

Good Communication Skills (Verbal or Non-Verbal)

Able to display data in the form of infographics

Kementerian
ATR/BPN

Mastering Ms. Office

Be able to communicate effectively

Have good time management skills

Have good work motivation

Have a motivation to learn new things.

Able to work individually or in a team

Honest, responsible, responsive, meticulous, neat, and disciplined

PT Coway
International
Indonesia

Media Relations: media relations skills, event coordination.

Content Creation: Write press releases, speeches, articles, and social media posts, as well as
create engaging content for the Company's website and newsletter.

Crisis Management: Develop and implement a crisis communication plan.

Stakeholder Management: Build and maintain relationships with key stakeholders, including
customers, partners, and community organizations.

Monitorina & Reportina: Monitor media coverage and public opinion about the
company and its competitors.




VAl Cathay Pasific - Building and Maintaining Strong Relationships with Local Media (traditional
media, KOLs/influencers).

- [ |ldentify Opportunities to Profile Senior Management Positively, such as through
interviews, public speaking engagements, and social media.

- Compile talking points/content.

- Organizing and Supporting Local PR Events.

BYD Indonesia - Develop PR Strategies: Create and implement a comprehensive PR plan in accordance
with BYD's business objectives in Indonesia.

- Media Relations: Build and maintain strong relationships with journalists, media,
and industry influencers to gain positive media coverage.

- Corporate Communications: Drafting press releases, speeches, and other communication
materials. Manage crisis communication effectively.

- Content Creation: Content Creation: Producing engaging content for press releases, articles,
blogs, social media, and other platforms.

- Monitoring and Analysis: Monitor media coverage and industry trends.

- Evaluate the effectiveness of PR campaigns and adjust strategies as needed.

PT. Mitra Utama - Develop and implement an effective PR strategy that aligns with the company's goals and
Madani objectives.

- Leveraging social media and other digital platforms to increase PR efforts and engage with
target audiences.

- Writing press releases, media pitches, and other communication materials.

- Monitor media coverage and conduct media analysis to assess the impact of PR campaigns.

- Stay informed on the latest industry trends to identify potential opportunities and challenges.

VAl PT Suzuki Indomobil |- Implement strategies to raise awareness of Suzuki through public relations/media activities
Motor - Build strong and mutually beneficial relationships with the media/journalists

- Make press releases about Suzuki events and programs

- Organizing programs for the media

- Create media mapping and perform media monitoring

From the table above, it can be concluded that there is a significant alignment between the
skills and experience requirements expected by the ITDP and the qualifications in the table,
especially in terms of writing, communication, media relations, and digital PR skills. However,
there are differences in the focus of additional PR tasks in SOEs (PT KAI, PT Pegadaian, PT Jasa
Marga, PT Produksifilm Negara, PT Pendidikan Abdi Negara), such as protocols, administration,
and physical appearance requirements that are not part of the ITDP's focus. ITDP is more oriented
towards strategic and practical skills in PR and media management.

Therefore, understanding these differences will help applicants better prepare themselves
for the selection process in each organization, by tailoring their experience and skills relevant to
the specific needs of each type of company. This research also highlights the importance of ethics
in PR practices in the digital era. In an environment where information can be easily disseminated
and accessed, PR practitioners must uphold the values of transparency, honesty, and social
responsibility. Ethics is not just a written rule, but also a moral foundation that guides every action
and decision in carrying out the PR profession.

This research makes a significant contribution to the development of the competence of PR
practitioners in the digital era. Educational institutions can use these findings to develop a
curriculum that is more relevant to the needs of the current PR industry, ensuring that their
graduates are prepared to take on the challenges and take advantage of the opportunities that exist
in the world of digital PR. In addition, companies and organizations can also leverage the results



of this research to identify digital skills that need to be improved within their PR teams, so that
they can adapt to the changing communication landscape that is constantly evolving.

Overall, the study provides a comprehensive overview of how digitalization has transformed
PR practices and what skills PR professionals need to succeed in the digital age. By understanding
and mastering these skills, PR practitioners can make a greater contribution to the success of their
organizations and society as a whole.

Digitalization of PR and Digital Skill Set Advertised on Jobs

40%
Not Requires Digital Skills Mentioned Clearly

™ 23,34%

60%

Requires Digital Skills Mentioned Clearly
W 76,66%

0,00% 10,00% 20,00% 30,00% 40,00% 50,00% 60,00% 70,00%

m Institutions (Purposive Search based) m Institutions (Id.Jobstreet Ads based)

According to the job recruitment ads for Public Relations role or position that shows on above
figure or graph we can find that digital skills mentioned clearly as the skills that should to be
fulfilled by individual who propose or apply to that position. This mean that PR industry nowadays
consider highly the digital skills. Besides, if we peruse or look over the job description or what the
PR person should do current period that encompasses managerial and operational level of public
relations activities, digital skills unavoidable or as the things must to be mastered by public
relations. Moreover, based on factual observation, we can find also that digital platform as another
side of digital skill. Almost all existing institutions, particularly public relations should to be able
or have the experience in dealing with digital platform specially media social to make the good
relationship with public both internally and externally.

Still based on the graph above we can conclude that digitalization nowadays as the dominant
or major standard skills in Public Relations industry while several not clearly or explicitly
mentioned the digital skills as the requirements that one to meet when he/she want to be or take
public relations role in the institutions.



CONCLUSIONS

This research highlights the importance of adaptation and mastery of digital skills for PR
practitioners in the digital era. Proficiency in managing social media, analyzing data, and creating
engaging digital content has become crucial in facing the demands of the times. More than just a
tool, digital technology has become an integral part of modern PR practices, allowing PR
practitioners to reach a wider audience and respond to issues more quickly and effectively. The
digital skill set or PR digital skills according to the ads job PR recruitment dominantly stated or
mentioned to give us that digitalization as the ongoing trend in PR industry, both purposively
sample or based on what displayed on id.jobstreet particularly public relations position.

However, in the midst of rapid technological developments, ethics remains an unshakable
cornerstone in PR practices. Integrity, transparency, and honesty remain values that must be upheld
by every PR practitioner. The ability to combine technical competence with strong ethics will
ensure that PR practices are not only effective, but also responsible and sustainable.

This research provides valuable insights for the development of PR practitioner
competencies in the digital era. By understanding the industry's evolving trends and needs, PR
practitioners can prepare themselves to face the challenges and opportunities that exist. Mastery
of relevant digital skills, coupled with a deep understanding of ethics, will be key to success in an
increasingly complex and dynamic PR industry.

ACKNOWLEDGMENTS

We would like to thank all parties who have contributed to the preparation of this article including
whose works are quoted here. Also, this article is the result of subject course namely "Kapita
Selekta" that processed since February to August 2024 of Communication Science Department,
Faculty of Social and Political Sciences at University Al-Azhar Indonesia.

REFERENCES

[1] A. Cavanagh, Sociology And Social Change: Sociology In The Age Of The Internet. New York: Mcgraw-Hill,
Open University Press, 2007.

[2] A. Theaker, The Public Relations Handbook, First. London & New York: Routledge, 2001.

[3] J. Dunn, Public Relations Techniques That Work. London: Hawksmere, 1999.

[4] B. R. (Ed. . Brunner, Public Relations Theory: Application And Understanding. New Jersey: John Wiley &
Sons, Inc., 2019. [Online]. Available: Http://Www.Wiley.Com/Go/Permissions

[5] P. Relations And C. Management, Public Relations And Communication Management In Europe. Berlin &
New York: Mouton De Gruyter, 2004.

[6] K. Sriramesh And D. Verc'ic, The Global Public Relations Handbook: Theory, Research, And Practice,
Expanded A. New York, Abingdon: Routledge, 2009.

[7] Damingun, “Competency-Based Human Resource Development,” J. Ekon. And Manaj, 2017, [Online].
Available: Https://Media.Neliti. Com/Media/Publications/284843-Development-of-Human-Resources-
Competency-Based-2b801289.Pdf

[8] I. G. N. Putra, “Analysis Of Contents Of The Indonesian Public Relations Textbook On Digital Public

Relations,” J. Komun. lkat. Sarj. Komun. Indones., Vol. 7, No. 1, Pp. 176-186, 2022, Doi:
10.25008/Jkiski.V7i1.633.

[9] Ra Digital : Facing New Challenges and Opportunities,” No. December, 2023.

[10] A. N. Permatasari, E. Soelistiyowati, I. G. Ayu, P. Puji, And U. G. Mada, “Digital Public Relations : Trend
And Required Skills Kehumasan Digital : Tren Dan Kompetensi Yang Dibutuhkan,” Vol. 6, No. 2, Pp.


http://www.wiley.com/go/permissions
Https://Media.Neliti.Com/Media/Publications/284843-Development-of-Human-Resources-Competency-Based-2b801289.Pdf
Https://Media.Neliti.Com/Media/Publications/284843-Development-of-Human-Resources-Competency-Based-2b801289.Pdf

373-386, 2021.

[11] J. D. Creswell, John W., & Creswell, Research Design: Qualitative, Quantitative, And Mixed Methods
Approaches, 5th Ed. Los Angeles, London, New Delhi, Singapore, Washington Dc, Melborne: Sage
Publishing, 2018.

[12] D. Treadwell And A. Davis, “Introducing Communication Research,” Sage Publ., Pp.  2013-2015, 2019.

[13] S. M. Croucher And D. Cronn-Mills, Understanding Communication, First. New York & London: Routledge,
2015. Doi: 10.4324/9781315670508.

[14] C. Daymon And I. Holloway, Qualitative Research Methods In Public Relations And Marketing
Communications: Second Edition, Vol. 9780203846. 2010. Doi: 10.4324/9780203846544.

[15] J. D. Creswell, John W., & Creswell, Research Design:Qualitative, Quantitative, And Mixed Methods
Approaches, Fifth. Los Angeles, London, New Delhi, Singapore, Washington Dc, Melborne: Sage Publishing,
2018

Website

BPJS. (2022). Komunikasi Publik. Talentics.

https://jobs.talentics.id/bpjs-kesehatan-9757/komunikasi-publik

BYD Indonesia. (2024). Public Relations Manager. Linkedin.
https://www.linkedin.com/jobs/view/public-relations-manager-at-byd-indonesia

3971849691 ?0riginal_referer=https%3A%2F%2Fwww%2Egoogle%2Ecom%2F&originalSubdomain=id#
Cathay Pasific. (2024). Marketing and Public Relations Specialist. Linkedin.
https://www.linkedin.com/jobs/view/marketing-and-public-relations-specialist-at-cathay-pacific-
398426864670riginalSubdomain=id#:~:text=T0%20support%20the%20Regional%20PR,%2C%20digital%2C%20a
nd%?20social).

Jasa Marga. (2023). llmu Komunikasi. KarirLab.
https://karirlab.co/job/ilmu-komunikasi-2--pt-jasa-marga-persero-tbk

Kementerian ATR/BPN. (2024). Kementerian ATR/BPN Buka Rekrutmen Tenaga Pendukung Staf Administrasi
Biro Humas 2024, Daftar Sekarang!. Lowongan Terpadu.

https://www.lowonganterpadu.com/2024/02/kementerian-atrbpn-buka-rekrutmen.html?m=1
Kementerian Kesehatan. (2024). Biro Komyanmas. SehatNegeriku.

https://sehatnegeriku.kemkes.go.id/profil/birkom/
Kementerian Perdagangan. (2024). Biro Hubungan Masyarakat. Kemendag.

https://www.kemendag.go.id/tentang/tugas-fungsi

KOMINFO. (2022). Rekrutmen PPNPN BPSDMP Kominfo Jakarta Tahun 2022. KOMINFO.
https://www.kominfo.go.id/content/detail/39425/rekrutmen-ppnpn-bpsdmp-kominfo-jakarta-tahun-
2022/0/pengumuman

Pegadaian. (2023). Staf Administrasi Humas dan Protokoler (Rekrutmen Bersama BUMN) (Start ASAP).
Prosple. https://id.prosple.com/graduate-employers/pegadaian/jobs-internships/staf-administrasi-humas-dan-
protokoler- rekrutmen-bersama-bumn

PT Coway International Indonesia. (2024). Senior Public Relation. Jobstreet.
https://id.jobstreet.com/job/77511772?type=standout&ref=searchstandalone#sol=196d543c34864ec4e2111237686¢
7cbcbh5a99e52

PT KA. (2022). Humas / Public Relation. Prosple.

https://id.prosple.com/graduate-employers/kai/jobs-internships/humas-public-relation#hiring-criteria
PT Mitra Utama Madani. (2024). Public Relation Staff. Glints.

https://glints.com/id/opportunities/jobs/public-relation-staff/5a82bb12-07e8-4673-bdad-327db3b39696

PT Pendidikan Abdi Negara. (2024). Public Relations. Glints.

https://glints.com/id/en/opportunities/jobs/public-relations/55821d1e-b11b-418b-951c-55429289aa42

PT Produksi Film Negara. (2019). Perum Produksi Film Negara - PR Strategic Officer, VP Sales and Marketing

PFN July 2019. Jobscdc.
https://www.jobscdc.com/2019/07/perum-produksi-film-negara-
(2024). Public Relations Staff. Jobstreet

r-strategic.html?m=0 PT Suzuki Indomobil Motor.



https://jobs.talentics.id/bpjs-kesehatan-9757/komunikasi-publik
https://www.linkedin.com/jobs/view/public-relations-manager-at-byd-indonesia%203971849691?original_referer=https%3A%2F%2Fwww%2Egoogle%2Ecom%2F&originalSubdomain=id
https://www.linkedin.com/jobs/view/public-relations-manager-at-byd-indonesia%203971849691?original_referer=https%3A%2F%2Fwww%2Egoogle%2Ecom%2F&originalSubdomain=id
https://www.linkedin.com/jobs/view/marketing-and-public-relations-specialist-at-cathay-pacific-3984268646?originalSubdomain=id&%3A~%3Atext=To%20support%20the%20Regional%20PR%2C%2C%20digital%2C%20and%20social
https://www.linkedin.com/jobs/view/marketing-and-public-relations-specialist-at-cathay-pacific-3984268646?originalSubdomain=id&%3A~%3Atext=To%20support%20the%20Regional%20PR%2C%2C%20digital%2C%20and%20social
https://www.linkedin.com/jobs/view/marketing-and-public-relations-specialist-at-cathay-pacific-3984268646?originalSubdomain=id&%3A~%3Atext=To%20support%20the%20Regional%20PR%2C%2C%20digital%2C%20and%20social
https://karirlab.co/job/ilmu-komunikasi-2--pt-jasa-marga-persero-tbk
https://karirlab.co/job/ilmu-komunikasi-2--pt-jasa-marga-persero-tbk
https://karirlab.co/job/ilmu-komunikasi-2--pt-jasa-marga-persero-tbk
https://karirlab.co/job/ilmu-komunikasi-2--pt-jasa-marga-persero-tbk
https://www.lowonganterpadu.com/2024/02/kementerian-atrbpn-buka-rekrutmen.html?m=1
https://sehatnegeriku.kemkes.go.id/profil/birkom/
https://www.kemendag.go.id/tentang/tugas-fungsi
https://www.kominfo.go.id/content/detail/39425/rekrutmen-ppnpn-bpsdmp-kominfo-jakarta-tahun-2022/0/pengumuman
https://www.kominfo.go.id/content/detail/39425/rekrutmen-ppnpn-bpsdmp-kominfo-jakarta-tahun-2022/0/pengumuman
https://www.kominfo.go.id/content/detail/39425/rekrutmen-ppnpn-bpsdmp-kominfo-jakarta-tahun-2022/0/pengumuman
https://id.prosple.com/graduate-employers/pegadaian/jobs-internships/staf-administrasi-humas-dan-protokoler-rekrutmen-bersama-bumn
https://id.prosple.com/graduate-employers/pegadaian/jobs-internships/staf-administrasi-humas-dan-protokoler-rekrutmen-bersama-bumn
https://id.prosple.com/graduate-employers/pegadaian/jobs-internships/staf-administrasi-humas-dan-protokoler-rekrutmen-bersama-bumn
https://id.jobstreet.com/job/77511772?type=standout&ref=searchstandalone&sol=196d543c34864ec4e2111237686c7cbcb5a99e52
https://id.jobstreet.com/job/77511772?type=standout&ref=searchstandalone&sol=196d543c34864ec4e2111237686c7cbcb5a99e52
https://id.prosple.com/graduate-employers/kai/jobs-internships/humas-public-relation#hiring-criteria
https://glints.com/id/opportunities/jobs/public-relation-staff/5a82bb12-07e8-4673-bdad-327db3b39696
https://glints.com/id/en/opportunities/jobs/public-relations/55821d1e-b11b-418b-951c-55429289aa42
https://www.jobscdc.com/2019/07/perum-produksi-film-negara-pr-strategic.html?m=0






